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second occupation. Small-scale farmers are also engaged in other 
economic activities like doing small business, business, 
livestock keeping, and craftsman. 

Food production in the three districts is depicted in Table 1 
under section (c). These small-scale farmers heavily produce 
staple food like maize and rice. Maize is grown in all the three 

districts while rice is abundantly grown in Kilosa and Mvomero 
districts. Some years back, coffee was the main cash crop in 
Kilimanjaro region, but recently small scale farmers have shifted 
to maize and banana production. All these produce, maize and 
rice and banana are considered as both food and cash crops. 
Sesame is also cultivated in Kilosa and Mvomero as cash crop 
for production of seed oil. 

Table 1 Characteristics of Respondents 
 

4.2 Access to Markets 
 
Strong links to agricultural markets for rural small scale 
producers are essential to increasing agricultural production, 
generating economic growth in rural areas and reducing hunger 
and poverty. Improving these links boost productivity, 
increasing incomes and strengthening food security. Better 
access by small producers to markets means that they can 
reliably sell more produce at higher prices. This in turn 
encourages farmers to invest in their own businesses and 
increase the quantity, quality and diversity of the goods they 
produce. 

Based on selling point, respondents identified that they sell their 
produce at the farm, at home or at the markets. At home, 
respondents usually sell their produce direct to available local 
consumers and local dealers, and to traders or even at the 

available local markets. Local dealers normally collect the 
produces and sell them to distant markets or to traders. In very 
rare cases, local dealers purchase produce on credit from 
farmers. Traders usually visit the village and with the help of 
local dealers or their established links, collect and purchase the 
produces for sell to markets at towns and cities. 

Table 2 Selling Point 

 

  
Farm Home Market 

R R% R R% R R% 
Kilosa 6 2.8 66 30.6 15 6.9 
Mvomero 5 2.3 55 25.5 2 .9 
Hai 19 8.8 23 10.6 73 33.8 
Total R (R%) 30 14 144 67 90 42 

 

(a) Education Level 

 

Did not 
complete 

standard seven 
Standard 

Seven Form Four 
Form 
Six Undergraduate  

  M F M F M F M F M F R %R 
Kilosa 4 8 37 18 7 2 0 0 0 0 76 35.20 
Mvomero 2 3 23 22 5 3 1 0 0 0 59 27.30 
Hai 4 2 20 24 17 6 2 1 4 1 81 37.50 
Total R* 10 13 80 64 29 11 3 1 4 1 216 100.00 

 
(b) Occupation 

Main Occupation Other Activities 
 R %R    R %R 
Agriculture 195 90.3   Small Business 57 26.4 
Business 11 5.1   Business 19 8.8 
Employee 10 4.6   Agriculture 21 9.7 
Total R 216 100.0   Craftsman 14 6.5 
     Livestock Keeping 3 1.4 
     Total R 216 100.0 

 
(c) Crops Produced 

  District    
 Kilosa Mvomero Hai R %R   
Maize 74 52 77 203 94.0  
Rice 47 51 0 98 45.4  
Banana 8 6 73 87 40.3  
Beans 7 0 25 32 14.8  
Sesame Seed 20 9 0 29 13.4  
Coffee 0 0 20 20 9.3  
R* = Respondents 
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Results from Table 2 revealed that majority of respondents sell 
their produce at home (Kilosa 30.6%, Mvomero 25.5% and Hai 
10.6%). The results also showed that few respondents from 
Kilosa (6.9%) and Mvomero (0.9%) while majority of farmers 
in Hai (33.8%) sell their produce at the markets. Low percentage 
of farmers indicated that they sell their produce at the farm 
(Kilosa 2.8%, Mvomero 2.3% and Hai 8.8%). Farmers in Hai 
prefer to sell their produce at the market rather than selling at 
their homes. Farmer in Hai also indicated that they prefer to sell 
their bananas at the farm or at their homes due to the limitation 
of transportation.  Coffee growers in Hai usually sell their 
produce to single cooperative union, the Kilimanjaro Native Co-
operative Union (KNCU). Due to changes in crop patterns, 
farmers in Kilimanjaro (including those in Hai) have favoured 
maize and rice production and thus have abandoned their coffee 
farms in favour of maize and rice [34]. At some villages, there 
are local markets that cater for a number of neighboring villages. 
These village markets may even emerge at cross-roads or small 
concentrations of households to facilitate exchange of products 
among farmers. Well established formal markets are also 
available for farmers to send their produce for sell. 
 
 
 
 
 
 
 
 
 

4.3 Use and Access of Agricultural Market 
Information 

 

Access to agricultural market information is another important 
aspect to agricultural development. Use of accurate and timely 
agricultural market information enhances market performance 
by improving the knowledge of market actors. Farmers are 
assisted in planning production to meet market demand and 
negotiate better on prices traders. For so long, farmers have 
depended on their fellows in getting agricultural information. 
Farmers learned the prevailing prices of produce from their 
fellows, consumers or even traders. Based on access to 
agricultural information (including marketing information, 
climate information, agricultural inputs, best farming exercise), 
respondents identified the media they use in accessing such 
information. Results from Table 3 revealed that rural farmers 
heavily depend on the radio and mobile phones in accessing 
information. 83% of respondents indicated that they listen to the 
radio for getting different information including agricultural 
market information and 75.9% of respondents indicated that they 
depend of mobile phones for getting and disseminating 
information including agricultural market information. The 
communication service is provided by the mobile companies 
such as Vodacom, Tigo and Airtel. Rural farmers have little 
access to newspapers and televisions. Results also indicate that 
in village meeting it is very rare to discuss issues related to 
agriculture though it is their main economic activities. 

 

Table 3 Media of Communicating Information 
 

 

 

 

 

4.4 Knowledge of Rural Farmers in ICTs 
 

Knowledge of rural farmers on the recent technologies of 
information and communication technologies (ICTs) using 
computers and their associated Internet services was also 
assessed. The results are depicted in table 4 below. 

Table 4 Knowledge on ICTs 

  Respondents 
 Not knowledgeable Knowledgeable 
  R R% R R% 
Computer  186 86.10 25 11.60 
Internet  176 81.50 32 14.80 

Results indicated that a few respondents have knowledge of 
using computers and the associated technologies of the Internet. 
Further, majority of the youths indicated they accessed the 
Internet through their mobile phones. Poor access to computers 
and the Internet may be attributed by lack of electricity in rural 
areas as compared to towns. 

5. CHALLENGES IN ACCESSING 
MARKET INFORMATION 
 

Access to agricultural markets by small-scale farmers is essential 
as it is translated to more gains by these rural farmers. This 
access may create a strong link between producers and 

 Radio Mobile Phone Newspapers Television Village meeting 
  R R% R R% R R% R R% R R% 
Kilosa 71 32.90 56 25.90 13 6.00 3 1.40 0 0.00 
Mvomero 46 21.30 46 21.30 8 3.70 9 4.20 8 3.70 
Hai 64 29.60 62 28.70 18 8.30 22 10.20 3 1.40 
Total R (R%) 181 83.8 164 75.9 39 18 34 15.8 11 5.1 
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 suggest that ownership of radio and mobile phones has 
increased in rural areas regardless of social barriers like gender. 
Results indicated that majority of small scale farmers preferred 
to use radio and mobile phones in accessing and distributing 
information. Unfortunately, these farmers own basic phones and 
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